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4. H|XL|A EME A7

1. H0o{x 3 53Hye| QIE{l ALEXL & 1/40] FM QUE{AE ALSE A0[Ct.
(At least one—fourth of the projected 350 million Internet users will use wireless

devices for part of their Internet communications and business activities. )

2. 53, 421 el FEln Zotmi2(7re] QUE{S A[ZO| WEAH Yo ut 2 HFE &
sz @ 2H=7| &3 O 224sE 2o}
(The nature of the content on the Web will become increasing global as companies in
European and South American countries, along with China and Japan, will move to the
Internet at a faster rate. )

3. U U7t QE{HISE O|FUXI= 712 71247} 6= Ee{S HO{AHA 2IEH
M7 = EHAl0] HoiE Z0]|Ct.
(E—commerce will reach staggering levels in the next three vears with over $6 trillion
of business—to—business transactions being conducted over the Internet.)

4. QIE{4 7|1R47t2| HEHS0| 243| L0tE ZAo|cC}.
(The age of the Internet entrepreneur will fall dramatically over the next five vears as
more teenagers start their own dot—com businesses. )

5. 2E{HICE SEHSA H|ZL|A57|F Hets 7SS CiYet HOE # AO|ES #5360}
g Ado|d, B3lxoR Z2% 2HXS HSdlof & Zo|cC}.
(Companies that want to conduct global business via the Internet will be required to
support Web sites in multiple languages and create culturally significant content. )
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6. U8t MH|AE MB35t SF AO|E7|2(2] ZMo| =0 & ZA0|C).

(Competition among affinity Web sites will become fierce as media companies attempt
to attract interest groups such as women, men, teens, Hispanics, Asians,
African—Americans, gays, leshians, as well as individuals with specific economic
or recreational interest.)

7. HE[O|C|0 &2 F HFE, af2 S2l0|HE C|HI0|A, H|C|2/2C|2 A|AR D} 22 CHest

EUFOE F8E + AUA & Zo|C].

(Technological convergence and consumer demand will open the doors for new media
applications as the delivery of all existing media sources spans numerous platforms,
including computers, thin client devices, video systems, and audio systems requiring
the conversion of media into multiple formats.)

8. ALZSAILL 21=2} 7|=0AM 2 SHAO0| Al2IX[Z 7|=2| 8 40| O|F{E Off w2l Sixj
SME 78S Hx gl 20 Z Aojc).
(No monopoly in end—user or infrastructure technology is sustainable and all
present—day corporate dominance will eventually erode as technological
COnvVergence occurs.)

9. #ojl 7|8tE = B|AE Aiﬂlﬂil-'d CH1Z8 AMH|AT} 71E 220 xf0|7} & A0|22, MX}
At7{zfo| Zatofl CHet I AMH|AL| 7|EES 2=201A0| A 3|AIS Al0]2] T2 AH|AQ
S=0t71Lt OIL|H S716l= +==0] = A0|LC}.

(Customer service standards for e—business efforts will have to meet or exceed those
of offline competitors, as customer service will become a primary differentiator
between Web—based companies.)

10. AlO|H] &2 HIZ{2|F2 B 3|AlE, YT YX| EHAIE, d2|1 Al] ASE0 CHal
XY, ZHHU =72 A 20H0] ofL|2t AX XMWl A=A LIEFE Z0|Ct.
(Cyber terrorism will emerge as a form of economic warfare as well as a political and

economic tool for competing companies, polarized political forces, and social classes.)

A& Computer Economics

5. 2IE{Y OHA|E =+

1 to all
[ Mass Marketing ) oJHIEOl M EHXOI 7|8
Relationship Marketing ) L:ﬂﬁélglgg[;iﬂ?:ﬂg
( 1 to 1 Marketing ) WO 5=l 1;; |1:a e
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6. = 500CH 7|2l IELI 21 H|E

ANE|H F1 A A ?Hjﬁ AdZone Interactive?) Bto] ol&tsl, A3 Aol ole|yl F1 v &L
Z7heraL Sl b, & 5009 7199 & Aol Sk 719 e ¥ A 0 &S IHA £
B FoE YER, 1L+ 04 e T¢ AEYls T8 2 AS v &2 7|3 169 22{%A=H,
1% X7 5000 71 T A9 109 &9 719 Ee] A2 A 1 62 5,000% 29
m|qko| 23 ghe,

20009 98 &2 F e Far] vl §E AEH 7|9 & B, £F 5000 71 F 661 &=t
Shi= Walt Disney7} oF 6,980 2|2 7b8 B2 M]3 A &334 1 512 L2 33741
AOLo| ¥ WAIZ B2 o} 4,970% 2212 A 2250, (B3 A% v1% Top 10 £9)= 18]
SEI>S d v

CE1)> & 81 H|E X|& 8 (20001 93)
@ Walt Disney / $69,799,000 / 669 (£ 500 +=91)
2 America Online / $49,743,000 / 337%
3 Microsoft / $31,196,000 / 849
@ Sears Roebuck / $25,526,000 / 169
& Barnes & Noble / $21,424,000 / 4439
6) Viacom International / $20,052,000 / 141%
(@ Time Warner / $16,940,000 / 45¢
@ International Business Machines / $ 14,913,000 / 6]
@ Ford Motor / $10,501,000 / 4]
10 General Motors / $10,486,000 / 19]
- &%/ $270,580,000

¥ 3 Top 10 ¢kl 2l= 719 %, General Motors(Z2 19 7]9), Ford Motor (X2 49 714),
18] 3 International Business Machines(XZ3 6% 7|9g)9ke] Q16|14 I3 2| & 8]E Top 10 ¢t
S9o] it} 12} o] 5 ALY F1 A F v] &9 &2 ¢F 35009 28] E Walt Disney &= AQLY
FaH|LEOE 32 ] fo|t),

ThS <E2>9 X3 Topl0 7149 g Yl F31 A& vH]E-& B8, General Motors, Ford Motor,
1] 3! International Business Machines& #1213 UH A 7|4 &2 Z5F 1,0009 €29 n)ul2
A &8k 2.7, WalMart Store, Exxon Mobil, General Electric, Citi Group Z1#] 3! Boeing+
100%F 9@ m|gkE 7] 585 th B%0] WalMart Store 8l Boeing Q1€ Fate] A9 v &=
A &8tA] g2 Ao HhE F

212 AdZone Interactiver 8] = A a] el T3 4212 95%9| == 2F 1.3007]9) r|=
§| AtolEo] F1E E7)Eta 3t
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(E2) & Top 10 7]l ¢ 211 H|2 X|& & (20004 93¥)
(1) General Motors / $10,486,000

@ Wal—Mart Store / $0
@ EXXON Mobil / $690,200
@ Ford Motor / $10,501,000
® General Electric / $356,500
(6 International Business Machine / $14,913,000
@ Citi Group / $883,526
@ AT & T/ $6,807,289
@ Philip Morris / $3,158,991
10 Boeing / $0
— &%/ $47,796,506
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